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Pipa Doubtfire,
Head of Revenue
Management,

TV Licensing

TV continues to be a constant
pleasure we all embrace,
bringing us news from across
the globe, sporting events
which keep us on the edge
of our seats, dramas which
move us and comedies which
make us cry with laughter.

As technologies evolve and become
commonplace, our viewing habits
adapt too. We've seen home ownership
of tablet computers more than double
since 2012, with around a third of the
population now using one on a monthly
basis. Over 55 per cent of adults now
say they watch video content, such as
TV programmes, on these devices.

The living room is still, even with the rise
of mobile devices, our favourite place
to watch ‘must see’ programmes —
naturally enough in the company

of our friends and family.

This year, for the first time, we focus
our report on children’s television.

The programmes we enjoyed as kids
have a huge impact on us in our
formative years and so have a unique
nostalgia value. Everybody can
remember what his or her favourite
programme was and many people have
a second chance to appreciate a new
generation of shows and characters,
as they watch with their own children.
This common experience is what makes
the results of our nationwide survey

on the top kids’ shows so fascinating.

Children’s TV — as well as wider

family entertainment programming —
continues to play a central role in
households. The families we spoke

to during our research for TeleScope
had a wide variety of watching habits,
but all found TV programmes had the
ability to bring the family together.

With dedicated children’s channels,
such as CBeebies, CBBC, and The Disney
Channel, the viewing options for today’s
children are greater than ever. They can
also watch their content on a multitude
of mobile devices, but the licence fee
payers of the future still choose to

view most of their television ‘live’

as it is broadcast.

Whether your era was Grange Hill,
Sooty, the Teletubbies or Bagpuss,
children’s TV has the ability to make

a lifelong impression. [ can also revel
in the indelible memories being formed
as my own children now relish the likes
of Horrible Histories and Deadly 60.

[ hope you enjoy our look at children’s
TV through the ages as well our
exploration of the viewing habits

of the nation.
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Section 1

The State

of the Nation
Page 3

Smart TVs, 4K TVs, tablets
and smartphones can all
be used to watch live TV.
Here we look at the
nation’s buying habits,
where we're watching TV,
and on what devices.

What's Hot,
What's Not
Page 3

Our TVs are getting bigger.

Jumbo screens accounted
for 16 per cent of last
year’s telly sales.

Measuring Up
Page 3

Across the UK, the majority
of TV is watched on a
family-sized big screen.
However, there are
regional differences.

The TV in

Your Pocket
Page 3

More of us are using

our tablets to watch TV.
In fact, over half of tablet

owners use it to view their
favourite programmes.

Children’s
Tech Toys
Page 4

Children are tech savvy.
A quarter of 3 to 4

year olds use
a tablet at home.

References
Page 13

Section 4
Made in the UK
Page 9

The UK has made some
of the world’s greatest
and longest running
children’s TV programmes.
This section zooms in
on the UK, where our
favourite children’s
TV was made.

Made at Home
Page 10

From a converted
cowshed in Kent
came Bagpuss,
Ivor the Engine
and The Clangers.
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UK flatscreen and
smart TV sales: GFK

Smartphone sales:
Kantar Worldpanel ComTech

PC/tablet sales:
Worldwide tablet sales: IDC

Mobile viewing: Thinkbox
Tablet usage: eMarketer

Section 1

THE STATE
OF THE
NATION

What’s Hot, What’s Not

In 2013, the sales of smart TVs, tablets
and smartphones continued to climb.
We’re now viewing programmes

on different devices as we continue
to sample and upgrade a variety

of new technologies.

Jumbo Screens

Since 2004, approximately 60m flat
panel TV sets have been sold in the UK.
This trend towards bigger screens
continued in 2013, with figures showing
seven in ten sets sold are classified

as 'big’ (between 26 inches-32 inches)
while jumbo screens (43 inches plus)
now account for nearly 16 per cent —
an increase of four per cent on 2012.

Tablets
More than one in three consumers in

the UK — 20 million people — use a tablet.

This includes individuals who own their
own tablet and use it at least once

a month, as well as people who share
a tablet with family members or others
and all use the device on a monthly
basis. It's estimated by 2017, the tablet
will become a mass-market device
with more than half the UK population
using one regularly.

Smartphones

Smartphone penetration across the UK
stood at 69 per cent in November 2013.
In the last quarter of 2013, 86 per cent
of phones sold were smartphones.

Smart TVs
Sales of smart TVs continue to increase,
with sales in 2013 touching 1.5m.

The TV in Your Pocket

Superfast broadband is now available
to almost three-quarters of UK homes,
up from 65 per cent in 2012. This, combined
with a doubling of public Wi-Fi spots from
16,000 in 2012 to 32,000 in 2013, means
viewers can access catch up and live

TV content online via faster connections.

Just over 55 per cent of tablet owners
use their device for viewing video content
such as TV programmes. With tablet sales
expected to surpass PC sales by 2015,
the number of people using tablets

to watch TV is likely to increase.

People watch an average of four hours
of TV per day. Despite this, the average
time spent watching on mobile screens
(such as tablets and smartphones)

is a fleeting three-and-a-half minutes
each day.

Measuring Screen Sizes Across the UK

50 inches \

10% of people in Northern Ireland watch on a home cinema
screen compared to the UK average of 3%

e
36+ inches

The average screen size in Northern Ireland and Yorkshire and the Humber

34.5 inches

The national ave

32 inches
The average screen size in Wales

31.4inches
The average size screen used by 18 to 24-year-olds

12-18 inches

15% of young adults say they watch most
of their TV on a notebook or laptop —

compared with a national average of 3%

6 inches or under
1% of people watch
most of their TV on
a phone or phablet

Measuring Up

Across the UK, the majority of TV is watched on a family-sized big screen (34.5 inches).
However, there are regional differences. In Yorkshire and the Humber most viewing
is on screens averaging more than 36 inches whilst 10 per cent of people in Northern
Ireland watch on a screen bigger than 50 inches. Viewers in Wales have the smallest
TV screens, averaging 32 inches. Just one per cent of people watch most of their

TV on a screen sized six inches or under.

We're finding tablets are outstripping mobile phones and laptops as children’s
preferred digital device. The mobility, instant internet access, ability to film and
take photographs, and the larger screen of a tablet enables children to be
creative and to multi-task. TV is viewed on or alongside the tablet.
Importantly, they are using the devices for research and schoolwork,
and are becoming adept at judging trustworthy content.

Dr Barbie Clarke,
Managing Director, Family Kids and Youth,
a global market research agency
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3D TV sales:
Futuresource-Consulting

Mobile phone ownership:

Ofcom/ITV

Children’s
Tech Toys

Section 1

THE STATE
OF THE
NATION

The future of 3D and 4K TV

While 3D TV is not as popular as last
year's predictions suggested, analysts
think by 2017 more than 58 per cent

of TVs sold globally will be 3D enabled.
With different UK broadcasters adopting
different 3D approaches, suggestions
are the format may be more suited

to premium and on-demand services.

4K (four times the resolution of HD) is the
ultra high-definition TV technology which
manufacturers hope will have viewers
desperate to upgrade. This year’s
World Cup final will be filmed in 4K.

8 - 11 Years

12 - 15 Years

Ownership of smartphones is on the rise. Among 12 to 15 year-olds, 52 per cent
now use a smartphone to access the internet (up from 44 per cent in 2012).

According to a 2013 survey by ITV/Tonight, 40 percent of UK children use

a tablet or smartphone at home and 17 per cent of parents surveyed said their
child had a device of their own. However, seven per cent of 5 to 15 year-olds
do not use the internet at all, in any location.
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Viewing times/device usage:

Ofcom

Section 2

i
IVE

Children’s Viewing Habits

Viewing Time
In 2012, 4 to 15 year-olds spent on average
16 hours 42 minutes watching TV a week.

Live TV

A sizable 89 per cent of all viewing done
by 4 to 15 year-olds is of live broadcasts.
Close to 12 per cent of their viewing

is time-shifted.

Pre and Post Watershed

The vast majority of children’s viewing
is early morning and early evening
(7om-9pm). However, 13 per cent

of 4 to 15 year-olds also watch

after the 9pm watershed.

Away from the Bedroom

With tablet ownership increasing
among children, the number who
have TVs in their bedroom has fallen.
In 2013 52 percent of 5 to 15 year-olds
had a TV in their room compared

to 59 per centin 2012.

Tablets on Top

The use of tablet computers has increased.
Tablet viewing among 5 to 12 year-olds
has tripled since 2012 (14 per cent

to 42 per cent).

TV Content in Many Ways

Virtually all 5 to 15 year-olds watch TV
programmes on a traditional TV (98%).
However, in 2013 just under half of
children (45%) also used another device,
such as a PC or tablet, to watch TV,

an increase of 11 per cent on 2012.

People Prefer Live

Across the UK we watch, on average,

over four hours of TV per day (15 minutes
more than in 2008), with 90 per cent

of all viewing being live. The remaining

10 per cent is time-shifted (either programmes
recorded on PVRs or watched via catch

up services like iPlayer or 40D).

According to BARB, 81 per cent of all
time-shifted viewing is watched within

two days of recording.

Unlike many other countries, the main terrestrial
channels still dominate most people’s broadcast
choices in the UK. The increasing number of

+1 channels has intensified their dominance.

It's not surprising: the terrestrials invest more

in UK originated programming, and provide more
‘must watch’ TV events. So most people check
out what these channels are up to before
looking further afield. They might flick through
the channels using their remotes, scan their
programme guides or look at their listings apps.
After that, it's a choice between other channels,
iPlayer or Personal Video Recorders. Choice is now
an option for most viewers, but they still prefer
to have it done for them by the main terrestrials.

John Ellis, Professor of Media Arts,
Royal Holloway, University of London
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Section 2

IVE

Live TV on the Move

Internet streaming services such as
iPlayer and 40D mean we can watch
live TV outside of the home, at work
or on the move. The funeral of to
Baroness Thatcher, which took place
on a Wednesday morning in April,
was viewed by over 850,000 people
live via an iPlayer stream.

Live Events Still on Top

The 50th anniversary episode of
Doctor Who attracted more than
10 million viewers, showing live
TV events still have the ability
to bring people together.

&

Ch

-0 ®E

ldren’s TV by Numbers

Wombles living on
Wimbledon Common.

Languages Fireman Sam
has been translated into.

TV channels dedicated to
children’s content in the UK.

Hours of live children’s

TV available on free-to-air
services each day

(CBBC, Ceebies, CITV).

Age of Noddy in 2014.

Pounds paid in 1963 to
TV artist Tony Hart to design
the Blue Peter galleon.

Four to 12 year-olds
watching TV after 7pm.

Top 10s of 2013

Below are the Top 10 programmes from 2013, including the
Top 10 live programmes of the year and Top 10 shows for children.

KEY

Top 10 live programmes

Top 10 live programmes
forages 0 to 6

Top 10 live programmes
for ages 6 to 12

Top 10 Live
iPlayer Requests

ne¢

Britain’s Got Talent, ITV
Old Jack’s Boat, CBeebies

Film: Teen Beach Movie
(2013), Disney Channel

Wimbledon Men’s Final
—

Match of the Day Live
Confederations Cup Final

Octonauts, CBeebies

Newsround Bulletin, CBBC

Eurovision Song Contest
4 W

Wimbledon Men'’s semi-final

I'm a Celebrity,
Get Me Out of Here!, ITV

Wizards of Waverly Place,
Disney Channel
Australian Open Tennis
Men’s Final

Strictly Come Dancing:
The Results, BBC

The Adventures of
Abney & Teal, CBeebies

A CBeebies Christmas Carol,
Cbeebies

Dani’s Castle, CBBC
Wimbledon Men’s quarter-final

Snooker: World Championship
Final 2013
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The Genres of Children’s TV

Due to the unique demands of its audience,

children’s TV is arguably one of the
hardest genres of television to get right.
Children can be the fiercest of critics.

In this section we’ve looked at four
genres of children’s TV and highlighted
some of the programmes which broke
new ground and have stood the

test of time.

News

Newsround, or John Craven’s Newsround
as it was first called when it came to

air in 1972, was the world'’s first ‘news’

programme aimed specifically at children.

Reporting on national and international
events, Newsround didn’t sugarcoat

the stories but presented them in a

way children could understand. It has
also proved to be a springboard for
many of today’s news presenters.

Past presenters of Newsround include
Krishnan Guru-Murthy, Julie Etchingham,
Lizo Mzimba and Jake Humphrey.

Factual

Factual has always been a mainstay

of the children’s television schedule.
Blue Peter is perhaps the most widely
known, having been on our screens since
1958. With its format of filmed reports,
studio demonstrations and finding
countless uses for old washing-up
bottles and sticky-back plastic, it came
to define children’s factual television.

More recently, programmes such
as Horrible Histories, with its humorous
and quick-fire take on past events,
has become the must-see programme
of the genre.

Learning

Pre-school and schools TV during the
1970s and 1980s made up the daytime
schedule on BBC One and BBC Two.
Starting in 1964 and running for nearly
25 years, Play School became the
definitive pre-school programme.
Following a tried and tested formula,
the show sought to educate through
songs, stories and a trip through
‘which window’. It also made national
treasures of the four toys; Big Ted,
Little Ted, Jemima and Hamble.

Mr Maker, Balamory, and Something
Special have carried on the tradition.

Drama

Running from 1978 to 2008, Grange Hill
was a genre-defining series with a
reach exceeding the world of children’s
television. The series caused controversy
from the very beginning, and over the
years storylines included serious sexual
assault, knife crime and suicide. But the
1986 storyline involving Zammo'’s descent
into drug addiction really captured the
public and the media’s imagination.

The Dumping Ground, set in a children’s
home, followed suit with equally gritty
and challenging storylines.

It is a wonderful thing to work for
children, particularly young children.
Theirs is a different perception and
the trick is to try to see the world
from their point of view. As [ see it,
the role of young children’s television
is to reflect their world back to them.
This is what Teletubbies did and

itis why small children love In the
Night Garden. They are absorbed

in situations they recognise and

can smile about. Making them smile
is very important. Television is not

a teacher — it simply confirms what
children have already learned.

All we have to do is celebrate

that with them.

Anne Wood, Founder
and Creative Director,
Ragdoll Productions Ltd,
creators of Teletubbies

.
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Born...

1993 -
1996

1989 -
1993

1984 -
1988

1979 -
1983

1974 -
1978

1969 -
1973

1964 -
1968

1959 -
1963

1954 -
1958

1949 -
1953

Pre
1949

Favourites include

Art Attack

Come Outside

Pokémon

Scooby Do

The Story of Tracy Beaker
Thomas & Friends

Tom and Jerry
Blue Peter
Pokémon
Rosie and Jim

The Animals of Farthing Wood
Fun House

Rainbow

Thomas & Friends

Button Moon
Grange Hill
ThunderCats

Rainbow

Grange Hill

Jamie and his Magic Torch
Doctor Who

The Clangers

Blue Peter
Mr Benn
Grange Hill
TISWAS

The Wombles
Renatghost

Blue Peter
Doctor Who
Grange Hill
Andy Pandy

Blue Peter
Doctor Who
Bewitched
Thunderbirds

Blue Peter
Crackerjack
Doctor Who
Bewitched

Blue Peter
Doctor Who
The Woodentops

The Lone Ranger
Blue Peter

WN
AN

Recipe for Children’s TV

We asked adults across the UK about their favourite

TV programme as a child. The magic of puppetry and

the creativity of arts and crafts were favourite themes for
every age group. BBC standard, Blue Peter, was popular
across all age groups and was nominated by almost one
in ten of all respondents as their favourite programme.

s\DLU‘.UD AN

You
See bonus Trip Down Memory Lane’ footage at youtube.com/tvlicensing

SeUaupiyy 4o syusipaibl

AL
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Bringing Families Together

We asked families from around the

UK about the TV they watched at home
over the course of the week. They told
us about their favourite programmes to
watch together, and which programmes
their children enjoy watching as a family
and on their own.

We found that for families with children
of varying ages, it's not children’s
programmes which can keep the
whole family entertained but the
family-friendly appeal of programmes
such as Strictly Come Dancing,

The Great British Bake Off and sporting

events, which bring generations together.

Our survey showed for young children,
TV is another way to enjoy a story —

just like the ones they read at bedtime —
and animated programmes like

Dora the Explorer, Doc McStuffins

and Peppa Pig are popular.

As children grow older they are more
likely to enjoy live action programmes
with an element of adventure or silliness,
such as Absolute Genius with Dick & Dom
or Diddy Movies.

Family Favourites

Hayley, Mum of
Phoebe (5) and Dylan (2),
London

My children enjoy programmes
that have a story — which they
learn from. For example,
in Dora the Explorer they
go on a journey and along
the way they learn new
things in Spanish.
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The UK has a rich history of making

and providing the backdrop for some

of the world’s most iconic and timeless
children’s television programmes.

From a converted cow shed in Kent
came such classics as The Clangers,
Ivor The Engine and Bagpuss. The West
Midlands gave us Tinky Winky, Dipsy,
Laa-Laa and Po whose adventures have
been translated into 45 languages and
shown in 120 countries. CBeebies show
Balamory sparked a new economic
phenomenon — toddler tourism —

when hundreds of thousands of fans

of Penny Pocket and friends visited
Tobermory to see where the programmes
were filmed. There are very few areas

of the UK which haven’t played a

part in the history of children’s TV,
whether home to the studios which gave
us the likes of Chorlton and The Wheelies,
Morph or In The Night Garden or having
provided the visual backdrop to series
such as Fraggle Rock, Byker Grove

and Something Special.

Here, There and Everywhere

a Northern Ireland a West Midlands
Brought us Romper Room, Home of Rag Doll Productions,

Big City Park, Lifeboat Luke makers of In the Night Garden,

Teletubbies, Rosie and Jim,
a Wales and Pob’s Programme
Rastamouse was made Kent
by Dinamo Productions in e en

Treforest whilst Sarah Jane From its shed Smallfilms

Adventures and Wizards produced children’s classics

vs Aliens were both filmed including The Clangers,

in and around Cardiff. Noggin the Nog, Ivor the
Engine and Bagpuss.

a Bristol
Animal Magic was filmed e South West

at Bristol Zoo and the city is External shots of St Anthony’s
base to Aardman Animations, Lighthouse, near Falmouth,
creators of Morph and were used in the filming
Shaun the Sheep of Fraggle Rock.

Something Special was
e Newcastle filmed in Salcombe, Devon
Newcastle and the North Brum opening credits were

East provided the setting for filmed at the Cotswold
Byker Grove and Tracey Beaker Motoring Museum in

Gloucestershire where
e Manchester the model car used
Was the base for Cosgrove Hall is still on display
Films, creators of Chorlton and @

the Wheelies, Danger Mouse, Scotland

Count Duckula, Jamie and The Glasgow Science Centre
the Magic Torch is where Nina and the Neurons

conduct experiments.

G Leeds The colourful town of
My Spy Family and My Parents Tobermory was _the location
Are Aliens were filmed in Leeds of Balamory whist Glasgow

using the same studios as and Edinburgh provide |
long-running quiz Countdown the back drop to Me Too!

TISWAS was the catalyst for slapstick

on Saturday morning children’s shows —
you could programme what you liked and
ratings soared. It was a regional concept —
edgy, breaking new territory and we could
only have done it in Birmingham. There was
something about the ATV (production company
Associated Television) culture at the heart
of the Midlands which came directly from
Lew Grade. We were loud, ground-breaking
and showbiz. Who wouldn’t love a custard
pie and a bucket of water?

A
i
L)

Peter Tomlinson,
Creator of TISWAS
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Th h Cupboard, BBC CBeebies
The all-new launched
roug the YeGrS Children’s BBC 1995 anew brand
was launched, Disney UK aimed at a 2007 .
presented by Philip e pre-school Jolthellight
Schofield, Gordon =Ny audience. Garden, BBC
1966 the Gopher and 6;0””91 First aired. Itis best
Play School, BBC Edd the Duck. Legany CEalnsioed
Play School, featuring m? A e]avusufa
Big Ted, was the INEEEELEmE
p f u me
very first children’s BT St AR 2013
O programme to be 1974 , Teletubbies, BBC ’ Tee & Bo, CBeebies
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The first ever children’s Tinky Winky, Dipsy, 9 P
Bagpuss broadcast d mobil
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Hour featuring famous i become household Peppa Pig, Channel 5 i W have
g The 13 episodes f it '9 their own TV series
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they were repeated 1989 U I and has pince e
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Sesame Street, ITV
ITV aired the American
import, Sesame Street. 1998
ELINE Pokémon, ITV 2006
Japanese animé v
Orf:d cultural ITV confirmed plans
GLOSSARY phenomenop to close its in-house
1952 1984 Pokémon hit Western children’s programme-
Watch with Mother, BBC Thomas the Tank television screens. making department.
First BBC television | Engine and Friends, ITV
series aimed at children The animation
REFERENCES aged under five which based on the books,
included well-known The Railway Series 1993
characters Andy Pandy, 1972 first began. The books, Nickelodeon UK 2006 2014
Flower Pot Men and Johil Craven’s first published in 1945, et )l CITV, ITV launched The Furchester, BBC
The Woodentops. Newsround, BBC were written by Nickelodeon @ 1t & GERE! SEcebiesland
The childre;w’s o Rev. W. Awdry taundhed thkir dedlqoted‘ Sesame Workshop
programme began. and his son, UK cHannet to children’s are coming together
Newsround explained Christopher Awdry . 9 programming. to make a prond new
background and show starring Elmo
1952 context for viewers and Cookie Monster.
The Sooty Show, BBC aged 6-12 to
After originally appearing understand.
on television|in 1952 E’rii o Hill. BBC 1998 2009
ggn{wg BBC's Taler?t Night, Twelvge yela'rs i Bob the Builder, BBC Horrible Histories, BBC
ven i
shgwytvr:?esegleirs lgtg\an Grange Hill began it Premiered on CBBC. Based on the books
E Y eV ¥ REienmieE It is now shown across by Terry Deary and
in 1955. anti-drugs campaign the world and is available Martin Brown, mixing
“Just Say No’ which ran in many languages comedy and history
alongside the storyline including Spanish, to make learning fun.
focused around Hebrew and Hindi.
Zammo McGuire’s
drug addiction.
1940 1950 1960 1970 1980 1990 2000 2010 2020
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3D TV

A 3D TV projects a TV programme into
a more realistic image by providing
the illusion of depth. Some 3D screens
use special projection hardware,
others require eyewear when viewing.

4K TV (Ultra HD)
4K is four times the resolution of standard
consumer high definition (HD) resolution.

Catch Up TV

Catch up TV services (such as BBC
iPlayer or 40D) allows users to a watch
TV programmes after they have been
broadcast using a smart TV, computer,
phone, tablet etc. that is connected

to the internet.

Connected TV

TV which is connected to the internet
either directly or via another connected
device, such as gaming console,
digibox (also called smart TV).

Digibox
A desktop box which receives
and decodes digital broadcasts.

Digital TV

TV broadcasting in which pictures are
transmitted as digital signals and then
decoded by the receiving TV set or
set-top box.

Flatscreen TV

TV sets with fully flat screen which

are lighter and thinner than traditional
versions. They can be LCD, LED,

OLED or plasma.

High-definition TV

Picture resolution substantially higher
than that of traditional TV systems.
HD TV is digitally broadcast.

Jumbo Screen
Large TV screen, usually with
a screen size of 43 inches or bigger.

LCD TV

Liquid Crystal Display TV images are
created through a network of pixels
behind the screen which produce an
electric current, determining the colour
and light variations to produce the image.

LED (light-emitting diode) TVs

LED televisions are LCD TVs with one
difference — the back light lamps which
illuminate the screen have been replaced
by hundreds of smaller LEDs.

Live TV (linear TV)

Scheduled TV programmes which the
viewer watches as they are shown
on TV. Live TV can also refer to live
events as they are broadcast on TV.

Mobile Devices

Devices which can be easily transported
during use e.g. smartphones, laptops
and tablets.

OLED TV (organic light-emitting diode TV)
The latest innovation in home televisions.
As the screen doesn’t require a backlight
it means the TV can be extremely thin
(approx. 4.3mm thick) and also

curved in shape.

Phablet

A mobile device with the functions of

a smartphone combined with a larger
screen, typically with a diagonal size
between 5 to 6.9 inches (130 to 180 mm).

Plasma TV

A plasma display panel consists

of tiny gas cells sandwiched between
two sheets of glass. Each cell gives off
ultraviolet light which then produces red,
green and blue spots on the screen.
These spots build the impression

of a picture.

PVR

A Personal Video Recorder,
sometimes called a digital video
recorder, is a device which records
live TV programmes in a digital
format to a disk drive. A PVR function
is often built in to a digibox.

Small screen technologies

Portable and hand-held devices with
screens on which images and videos
can be displayed and viewed

e.g. smartphone and tablet PCs.

Smartphone

A smartphone has more advanced
computing and a larger than average
screen than a standard mobile phone.

Smart TV
See Connected TV.

Social Media

Internet services which can be used for
real-time interaction online with others.
Social media allows the creation and
exchange of user-generated content.
Services include blogs, forums and
video-sharing platforms including
Facebook, Twitter, Tumblr,

YouTube and Pinterest.

Tablet

A mobile computer which is operated
by touching the screen rather than
using a physical keyboard.

Time-shifting

Watching programmes after they have
been originally broadcast through
recording them (to a digibox/PVR)

or using a catch up service such

as iPlayer or 40D.

Two-screen Viewing

When someone watches TV whilst
simultaneously using a mobile
device or laptop.
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GfK UK flatscreen and smart TV sales

Kantar Worldpanel ComTech
Smartphone sales

IDC Worldwide tablet sales,
PC/tablet sales

Thinkbox Screen Life: TV in Demand,
July 2013

eMarketer Tablet usage
Futuresource-Consulting 3D TV sales

Ofcom Children and Parents:
Media Use and Attitudes Report
Communications Market Report 2013

BARB (Broadcasters’ Audience
Research Board) TV viewing statistics

BBC Audience research statistics
including: BBC iPlayer data

BBC Trust Review of the BBC’s
children’s services, September 2013

TV Licensing YouGov survey for

TV ownership by size and favourite
children’s TV programme All figures,
unless otherwise stated, are from
YouGov Plc. Total sample size was
2,132 adults. Fieldwork was undertaken
between 18th-20th December 2013.
The survey was carried out online.
The figures have been weighted and
are representative of all UK adults
(aged 18+).

WITH THANKS TO

Zhelya Dancheva Senior Account
Manager, GFK Market Research
and Consumer Insight Agency

Jon Aird Producer, BBC Comedy

Jack Wetherill Senior Market Analyst,
Futuresource Consulting

Dr Barbie Clarke Managing Director,
Family Kids and Youth

Greg Childs Director,
Children’s Media Foundation

John Ellis Professor of Media Arts,
Royal Holloway, University of London

Neil Mortensen Research and
Planning Director, Thinkbox

Kia Pegg Actor,
The Dumping Ground, CBBC

Mike Bushell Presenter, BBC Breakfast

Anne Wood Founder and Creative
Director, Ragdoll Productions Ltd

David Sproxton Co-founder and
Executive Chairman, Aardman

Peter Tomlinson Creator of TISWAS

AT THE BBC

Alison Button Research Manager,
BBC Audience Research

Emma Theedom Senior Research
Executive, BBC Audience Research

Claire Rainford Head of Communications,

BBC Children’s and Learning

Claire Briscoe Publicist, BBC Children’s
and Learning

Ewan Vinnicombe Editor, Blue Peter, BBC
Dan Clarke Editor, BBC

Nadia Pankratova Senior Research
Executive, BBC Strategy Audiences

TIMELINE IMAGES SUPPLIED
COURTESY OF

Ragdoll and DHX Media

Coolabi

Phillip Schofield and James Grant Group
Juliet Tzabar and Plug-in Media

BBC

Astley Baker Davies and
Entertainment One UK

O

We would especially like to thank
all of the families who took part
in our questionnaire.

TeleScope 2014 was designed
by Studio Output

For more information or to arrange
an interview with a spokesperson,
please call the TV Licensing press
office on 020 8752 6606 or email

media.enquiries@tvlicensing.co.uk

Read this report online at
www.tvlicensing.co.uk/telescope2014
or download images and
infographics from the report at
flickr.com/photos/tvlicensing

See bonus Trip Down Memory Lane
video at youtube.com/tvlicensing
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